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Brian James Bierbaum : The Thought L eaders Project : Hospital Marketing before purchasing it in order to gage
whether or not it would be worth my time, and al praised The Thought L eaders Project : Hospital Marketing:

0 of 0 people found the following review helpful. Clear. Concise. Effective.By Kindle CustomerThis book iswrittenin
amanner that alows practitioners and lay people alike to clean valuable insights. If | had any criticism or would be
that the message seems to be very narrowly focused on digital marketing. | feel alittle more attention could be paid to
other methods of marketing with creative insight.3 of 3 people found the following review helpful. Definite read for


http://f3db.com/pub/links.php?id=1468068253

everyone in hospital marketing/communicationsBy LaurenBThis is a good, easy read with alot of valuable/interesting
information and insights. | loved the case studies and learning from alot of people that | follow on Twitter. I'm giving
it four stars only because | found some chapters more valuable than others. I'm thinking about buying the hardcover
version so that | can highlight things and write notes in the margins but either way, it's a great resource! 0 of 1 people
found the following review helpful. Thisis an average bookBy Fritzl picked the book because I'm interested in
marketing and teach a course in it. This book was okay as a reference.

Written for the marketer in the field using everyday |anguage, examples, and case studies that will help al members of
a hospital marketing department do their jobs better while spending marketing dollars wisely. The Thought Leaders
Project: Hospital Marketing, is co-written by ateam of marketing thought leaders in the healthcare industry. The book
isacompilation of healthcare marketing insights, tips, and best practices written by leading healthcare marketers. The
book itself covers avariety of topics such as the application of digital marketing strategies to patient acquisition,
patient experience, patient retention, and service line marketing. With articles from the likes of Lee Aase, Chris Boyer,
Dan Dunlop we are empowered with the tools and inspired to take action to impact the very lives of the patients we
serve.

About the AuthorBrian James Bierbaum is anational digital healthcare consultant who has worked with a variety of
healthcare organizations across the country. Bierbaum has more than 14 years of experience in interactive marketing
for the healthcare industry and is an active speaker in the interactive marketing community.



